A Call for Content
A great deal of work currently exists that measures and documents the footprints companies are leaving on this earth. Whether it’s how companies treat their labor force or more environmentally friendly methods of disposing of waste, researchers are compiling this information so investors are able to include these factors in their decision-making.  

Yet much remains to be done. In particular, there is a dearth of information considering how certain companies, through what they produce or the community outreach that they do, impact the larger debate on population and its relationship to environment. What companies produce condoms distributed to developing countries? Do any companies offer cheaper equipment for health clinics in developing countries? What media outlets best present the reproductive health or sustainable population message? What publicly traded companies, when present in a country or community, seem to create an improvement in the overall living standards of the local population? What publicly traded companies have demonstrated a worsening of local economies and poverty levels? What companies tend to lead most to the fair employment of local women and men? 
Amazingly, I haven’t been able to find lists that answer these questions.  And I have a team of researchers helping me. So if I can’t find them, and my team can’t find them, my guess is that the individual investor on up to the major research firms and sustainable funds can’t find them either. And if the information is not available, there really isn’t much of a chance that questions surrounding the size of the global population, poverty rates and environmental concerns as related to population size will be a part of the debate. Worse still, I don’t even know if they’re the right questions to be asking. 
My interest in these lists follows from my role as coordinator of Investars YOU, a new product that enables individuals to build portfolios that reflect their values, beliefs, interests and concerns. Users achieve this by dragging and dropping different lists into an interface that filters or combines them into investment portfolios representing their beliefs.  Each list reflects a certain issue, created by an NGO, consulting firm, blog expert or perhaps a media outlet. Each of these providers has the option of receiving fees for their content as well.  Investment recommendations (buy, hold, sell) by the best performing equity research firms weed out financially unviable companies, while a performance measurement system evaluates the portfolios. We are working with brokers to enable users to invest in their YOUs directly with the broker of their choice.
YOU is pushing the limits in two exciting and rapidly growing areas of sustainable investing. First is the growth of socially screened separate accounts, currently limited to high-net-worth individual clients.  According to the 2007 Report on Socially Responsible Investing Trends in the United States, the amount of assets under management increased by $22.2 billion dollars between 2005 and 2007.  YOU enables advisors to personalize these funds to a greater degree, building portfolios that reflect the unique concerns and passions of their clients. As well, it won’t just be the high net worth anymore who can screen their accounts; individuals of every financial means will be able to have a YOU, accessing the best research and issue-related information available. 
The second area of growth is in Exchange Traded Funds (ETFs). As the 2007 report notes, it was the first year that they identified socially and environmentally screened ETFs, which promise to “be a dynamic catalyst for SRI growth in the future.” With YOU, we are taking EFTs to a whole new level. We are saying that for many, a clean technology ETF may not be enough; they may want clean technology and companies supporting philanthropically breast cancer research; but it’s also important none of these companies have child labor in their supply chains. This is what a YOU gives you: a chance to build your own personalized ETF. 
We at Investars YOU would like to invite all organizations and experts to be a part of YOU. Our goal is to create a virtual loop between NGOs, individuals and corporations. It’s an opportunity to raise awareness about issues and your research, to enable individuals to consider your work when investing and to be compensated accordingly. 
We’ve built the technology and now we look forward to helping share your message. We hope that all of you will join us. 
Registration and Content Uploading: 

Registration and building a test portfolio is free. Please visit www.investinwhoyouare.com. If you'd like to submit content to the system, please register, fill out the My Index Page and then click to launch. This will begin the review process. If you’d like to learn more, please feel free to contact me: 

Sarah-Eva Carlson
Investars
17 State Street, 26th Floor
New York, NY 10004 
Cell: 917-975-2272
Phone: 212-269-3904
Fax: 212-269-3795 
sarah-eva@investars.com
