
The pursuit of global sustainability will forever remain an unattainable ideal if the rights 

of women and girls are ignored, denied, or derailed. Population Media Center knows, as 

do many ecologists, scientists, and researchers, that our future depends on hers.

Unfortunately, the work needed for a more equitable, flourishing world for all looms 

large. Many societies hold down women – their value, intelligence, and potential – 

resulting in a myriad of missed opportunities that deny women the ability to make 

decisions about their future. All too often, women and girls are denied basic education, 

refused occupations to generate individual income, and denied reproductive autonomy. 

Imagine having no education, no job prospects, and no control over when or if you 

have children. 

Our Future Depends on Hers   

Healthy Population, Healthy Planet
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This is not a reflection on women and girls, this is a reflection on a social failure. And 

it’s a social failure that not only denies half of the globe’s population the ability to 

pursue their aspirations and dreams, it is a social failure that guarantees that we as a 

global community lose the opportunity to benefit from the brilliance and insight of 

half our people. This is a social failure that guarantees women will be in vulnerable 

positions, subject to dependency, abuse, and unwanted pregnancies.  

At its heart, PMC is a women’s rights organization dedicated to enhancing the well-being 

and status of women and girls around the world. When we empower women, we allow them 

to determine the future of their lives. We improve the health of individuals and families. 

And we create a world where women can control the number of children they have.

 

This map shows, very clearly, contraceptive prevalence rates around the world. The 

red  means that less than 20% of women use modern contraception regularly – the 

global average is approximately 57%. Not surprisingly, more economically developed 

countries have higher rates of regular modern contraception use. They also have 

higher rates of female education and more job opportunities. Women in more 

economically developed countries, with the ability to read and ability to earn their 

own income, often have a 70% or more contraceptive prevalence rate.  
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Percentage of women using any method of contraception among those aged 15 to 49 who are 
married or in a union, 2015.
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It’s imperative to note that low contraceptive prevalence is driven by the lack of 

opportunities afforded women. It’s also imperative to understand that in addition to 

denying women opportunities, many societies propagate false narratives. Religious 

edicts, patriarchal constructs, and harmful social norms are regressive forces with 

tremendous weight and power. Myths and misconceptions about the safety of 

contraception instill unimaginable fear.   

For example, a study conducted in three African countries found that 62% of female 

respondents in Kenya thought contraceptives could result in deformed babies. More 

than 55% of women surveyed in that country suggested contraceptives could cause 

cancer. (Gueye et al., 2015). A study in Pakistan found that women are often dissuaded 

from using contraception because of the belief that fertility is determined by God’s will 

or that family-planning decisions should be made solely by husbands. (Agha, 2010).  

Shown is the “Total Fertility Rate,” which measures the number of children that would be born to a 

woman if she were to live to the end of her childbearing years and bear children in accordance with 

the age-specific fertility rates of the specific year.

Source: Gapminder (2017)                                OurWorldinData.org/fertility-rate | CC BY

Number of Children Born Per Woman in 2019

Where you live shouldn’t impact your ability  

to control your fertility and determine your own future. 
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Misinformation is always harder to address than no information. Fear, disbelief, and 

interpersonal aggression are no small obstacles. 

These obstacles are why at Population Media Center, we don’t only inform – we must 

also inspire. We create the environment for imagination – and communities do the rest. 

As a global community, we need to cast light into the deepest depths and furthest corners 

of these horribly mis-labled and underappreciated “women’s issues.” These are issues that 

affect us all, and we can only find an equitable and sustainable way forward together.

We Make the Shows That Remake Our World

To counter these unfair and unjust informational and social environments, Population 

Media Center creates popular, progressively oriented entertainment, often in the forms 

of radio, television, or web series, that is positively life-changing for women and girls. 

Combining behavior theory, media industry insight, and character-driven, culturally 

relevant storylines, our transformative approach empowers by entertaining.
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Our transformative stories keep girls in school, correct misinformation about the 

safety and efficacy of modern contraception, dismantle patriarchal oppression, and 

educate parents about the many health and economic benefits of smaller families. 

PMC’s award-winning radio and TV series empower individual families to live healthier 

and more prosperous lives, with the add-on benefit of stabilizing global population – 

another essential piece of the global sustainability puzzle. 

On Air in the Democratic Republic of the Congo

The PMC radio show Pambazuko (“New Dawn”) addressed girls’ education and 

reproductive health, two key drivers of women’s dependence, unwanted pregnancies, 

and population growth. After the show aired, PMC conducted a cross-sectional endline 

survey to assess the program’s impact.

• Listeners were 2.1 times more likely than non-listeners to say they strongly agree 

with the statement “Investing in a girl’s education benefits the entire family.”

• Listeners were 3.2 times more likely than non-listeners to say that “girls should 

be encouraged to pursue their education to a high level.”

• Listeners were 1.9 times more likely than non-listeners to say that they strongly 

agree with the statement “Girls should have equal opportunity in education as 

boys.”

• Listeners were 2.4 times more likely than non-listeners to say “Yes” when asked 

“In general, do you approve of family planning?”

Listeners were 2x more likely than non-

listeners to say “Yes” when asked “Do you think you 

will use a contraceptive method to delay or 

avoid pregnancy in the next six months?”  



By addressing the most pressing, fundamental threats to global sustainability where 

it matters most—in human hearts and minds—we are inspiring entire communities 

to choose a healthier, more equitable, and flourishing world for all.

Our work is proven to open minds, start dialogues, and guide communities to vital 

health and human rights resources like education and reproductive autonomy – all 

at a cost-per-impact of as little as $0.30.

Imagine the progress we’ll make in the decades to come. 
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Life-Changing, Popular Entertainment



Donate today to help us continue our 

mission of creating a sustainable planet 

with equal rights for all.

DONATE TODAY


